
 9 

9 

Certificate Program in Search Engine Marketing 
Duration: 48 hours, weekends only 

Whether a business is new to digital media spends or has digital media as an established part 
of its Media Mix. Search Engine Marketing (SEM) forms a large part of the total digital media 

spends. It is the core area of customer acquisition for most brands that use digital platforms 
to reach out to potential customers. The demand for skilled SEM professionals far surpasses 

the availability of the same. 
This is a 48-hour program centered on the industry standard Google Adwords program. It is a 
practical, hands-on program that will equip you to run an SEM campaign from start to finish. 

You will learn to strategize, initiate, run and optimize an SEM campaign. The course also 
prepares you for the Google Advertising Professional (GAP) examination. 
 

LEARNING OUTCOMES: 
• Search Engine Marketing Fundamentals 

• Keyword Research & Campaign Structure 

• Campaign Management on the web console & Google Adwords Editor 

• Campaign Optimization 

• Live Campaign Management – Analysis & Reporting 

• Micro Level Campaign Optimization 

• Consultation and Practice on Live Campaign 

• Advanced Google Tools / Excel Techniques / Short Cuts 

• SEM Estimation / Planning / Strategy / Case Studies 

• Integration of Google Adwords and Google Analytics examination. 

• How Google auction Works? 

• Remarketing and best practices 

 
 
WHO SHOULD ATTEND? 
 
The course is designed for anyone who wants to learn Performance Marketing / Search Marketing/ 

PPC / Google Adwords  

• Advertising/Media/Marketing Professionals 

• Brand Managers 

• CXOs 

• Entrepreneurs 

• Agencies 

• Management Students/Fresh Marketers 
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PROGRAM STRUCTURE 
The program is broken into 10 sessions of four hours each.  

 
SESSION ONE –  

• Intro 

• Who is This Course For?  

• Online Marketing? 

• Intro To SEM 

• Why SEM?  

• Important Terminologies 

• Create Adwords Account 
 

SESSION TWO – 

• Under standing Campaign Brief  

• Defining Target Market and Market Research 

• Intro To Campaign Planning 

• Basics of Adwords 

• Account Structure 

• Adwords MCC 

• Campaign Type 

• Campaign Structure 

• Adgroup Strcuture 

• Keyword and Keyword Types 

• Intro To Keyword Planner 

 
SESSION THREE – 

• Google Auction System and Bidding 

• Quality Score - What, Why & How ? 

• Text Ad-Copy & Guide Lines 

• Important Terminologies & Explaination 

• Intro To Google Display Network 

• Targeting Methods 

• Intro To Display Campaign Planner 

• Display Ad-Types 

• Keyword Planner 
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• Display Campaign Planner 
 

SESSION FOUR –  

• Live Campaign 

• Keyword Research and Planning  

• Display Research and Planning 

• Ad-Copy Writing 

• Campaign Setup  

• Use of Display Ad Builder 

• Performance Tracking & Reporting 

• Google Analytics (Linking & Brief Intro) 

• Landing Page Analysis Levers 

• Search Optimization Levers 

• Display Optimization Levers 

 
SESSION FIVE –  

• Reporting and Analysis 

• Optimize Campaign 

• Review Assignment 

• Advance Features 

• Dynamic Keyword Insertion 

• Extentions 

• Bid Adjustments 

• Auction Insights 

• Setup Video Campaign (Sample) 

• Google Merchant Center 

• Shopping Campaign 

• Adwords Editor 

• Mobile Campaign 

• Dynamic Search Ads 

• Change History 

• Dignosis 

• Adwords Scripts 
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CERTIFICATION 
 
On successful completion of the program, the participants will be awarded with the industry-
recognized certificate from DMTI. 

 

 
SESSION SIX –  

• Fundamentals Exam 

• Best Practice of Search, Display, Remarketing, 

Shopping,  

• Latest Features 

• Industry Case Studies 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
Note:  
 
The test above is an online exam conducted by Google. We prepare our students to clear the test 
and get the certification as a part of the training. Please note that to get the DMTI certification you 
will need to also clear the DMTI practical test along with the above. 
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STUDENT TESTIMONIALS  
The student testimonial videos are available online. Some of the excerpts of what our students have 

had to say about the program: 
 
Berges Bana, Digital Business (Product Hotstar) | Star’s First Digital Entertainment Platform. 
“DMTI gives an opportunity to interact with the industry experts and helps us know how Digital 
applies to various industries. The program spans over a sufficient period of time helping us assimilate 
knowledge. The regular assessments help us keep abreast with current trends. It is off books, need -
based & very practical. It is all about sharing ideas & experiences. DMTI provides an interactive 
classroom as well as open learning environment.” 
 

Agith George Kuruvilla, Chief Manager - Times of India 
“At DMTI, we learn from experienced trainers from the Industry who have been there & have learned 
on the job. DMTI brings in truly experienced, enthusiastic & dedicated mentors.” 

 

Bhupendra Kumar, Brand Manager - Bharat Petroleum Corporation Limited 
“DMTI gives an opportunity to have regular Interactions with the Industry through the mentors. The 
kind of professionals that they bring in from the Industry, the who's who in the industry, and their 
interactions with the students helps us learn more. This makes DMTI the best!” 

 

Jigar Shah, Brand Manager - Asian Paints 
“The mentors are very involved, engaged & passionate about the course. Also students from all levels 
& various Industries, contribute more to our learning. What inspires us is that the course is very 
relevant & updated to the current media space. The sharing of experiences in the class makes it a 
very knowledge rich environment.” 
 

Sushil Megharaj, Account Manager - iProspect Communicate 2 
“Interactive sessions with the mentors are fruitful which gives an informative & fantastic experience. 
The diversity in class is fantastic as we get to learn a lot from our dynamic peers. DMTI is an excellent 
kick-start for a career in digital and I would recommend it not just for freshers but also for working & 
experienced professionals. The skills acquired at DMTI have been through hands on experience on 
digital platforms enriched by lot of case studies.” 

 

Anish Charles, Manager Corporate Communications, KPMG India 

“DMTI builds your confidence on how you can understand the module and learn more and more 
which gives an edge to your career. Weekend classes which helps balance our work and studies. 
Faculties from different background and from industries gives a great exposure. The course materials 
are brilliant. Learning from DMTI in terms of Digital Marketing has been tremendous. I can definitely 
do a lot more and achieve more. All the best to DMTI!” 
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www.thedmti.com  

 
 

absolute best names in the digital industry. Our Board of Advisors &  mentors are senior 

digital professionals who have given many years to the Digital ecosystem in India. It is only 

because of the collective e�orts of all of them that DMTI has become the leading digital 

marketing training provider in such a short span of time. We are the only institute in India that 

o�ers a full -time program in Digital Marketing.  

 

The APDMM program however, continues to be the �agship program of DMTI. The program 

has been attended by some very senior professionals and academicians so fa r. Every batch is 

di�erent and unique but most of our participants have been mid -level to senior -management 

professionals.  

 

Whether or not you join the program, whether or not you are part of DMTI, if you need 

absolutely any help in the digital domain, p lease feel free to reach out to me directly and I will 

ensure that you get the help you require.  

 

Warm Regards,  

Rashmi Putcha  

CEO, DMTI  

For more details / enrollment, please get in touch with:  

Ms. Ranjan Upadhyay  

ranjan.upadhyay@dmti.in  | +91 99309 25822  

 

You may also reach out to our CEO directly at:  

rashmi.putcha@dmti.in | +91 98193 05577 


